
 

Boardroom Pulse Guest Contributor Guidelines 
Thank you for your interest in contributing to Boardroom Pulse. We welcome thoughtful, 

professional insights from board members, governance experts, and executive leaders on key 
issues facing boards today. 

 

1. Topic Focus 

Your article should align with our core themes, including—but not limited to: 

●​ Board governance & oversight​
 

●​ Audit committees & financial reporting​
 

●​ Risk management & internal controls​
 

●​ Board effectiveness & performance evaluation​
 

●​ Board culture, diversity, and composition​
 

●​ Strategic leadership & succession planning​
 

●​ Regulation, compliance, and corporate governance trends​
 

●​ ESG (environmental, social, governance) from a board perspective​
 

We are not looking for promotional or sales-driven pieces. Your content should educate, inform, 
and inspire our readership of board members, executives, and governance professionals. 

2. Word Count & Structure 

●​ Articles should be 700–1,000 words.​
 



●​ Use a clear structure with an introduction, body (with headings), and conclusion.​
 

●​ Include actionable insights, best practices, or lessons learned.​
 

3. Tone & Style 

●​ Professional, warm, and authoritative.​
 

●​ Speak directly to board members, CEOs, and executives.​
 

●​ Avoid jargon where possible; explain technical terms when needed.​
 

●​ First-person reflections are welcome, but the primary focus should be value for the 
reader.​
 

4. Originality & Quality 

●​ Submissions must be original and unpublished elsewhere.​
 

●​ Provide well-researched content supported by reputable data, reports, or studies. When 
you cite statistics or facts, please link to primary sources. For example, boards face 
complexity in risk oversight—KPMG observed that boards are increasingly challenged in 
supervising financial innovation and cyber risk. ​
 

●​ All claims or data points should be attributable to credible sources (academic research, 
professional associations, regulatory bodies, or respected consultancies).​
 

5. Non-Promotional Content 

●​ Your piece should not promote a specific product or service.​
 

●​ You may reference frameworks, industry research, or best practices, but avoid overt 
marketing or sales pitches.​
 

●​ If you mention your organization or firm, do so sparingly and in context—as background, 
not as an advertisement.​
 

6. Links & References 

https://assets.kpmg.com/content/dam/kpmg/cn/pdf/en/2020/10/boardroom-pulse-in-the-financial-services-sector-issue2.pdf?utm_source=chatgpt.com
https://assets.kpmg.com/content/dam/kpmg/cn/pdf/en/2020/10/boardroom-pulse-in-the-financial-services-sector-issue2.pdf?utm_source=chatgpt.com


●​ Cite all sources clearly, linking to research reports, whitepapers, or regulatory materials.​
 

●​ You may include one link to your LinkedIn, website, or professional profile in your author 
bio.​
 

●​ Avoid commercial or affiliate links in the body of the article.​
 

7. Author Bio 

●​ Provide a short bio (50–75 words) that includes: your name, current role (e.g., board 
director, governance consultant), and relevant experience.​
 

●​ Optional: a professional headshot (high-resolution .jpg or .png).​
 

●​ Include one link (e.g., LinkedIn or personal site), but please do not use this as a 
promotional space for sales.​
 

8. Submission Process 

1.​ Pitch First — Please email us a 2–3 sentence summary of your proposed topic.​
 

2.​ Once approved, you may submit your full draft as a Google Doc (preferred) or Word 
document.​
 

3.​ Include two to three potential headlines.​
 

4.​ We reserve the right to edit for clarity, tone, and length. Substantive edits will be shared 
with you for review.​
 

5.​ After publishing, we encourage you to share the article through your professional 
network, though we expect no commercial promotion.​
 

9. Editorial Review 

●​ Our editorial team will review your draft and respond within 2–3 weeks.​
 

●​ We may decline if your topic overlaps heavily with previously published content or 
doesn’t align with our audience.​
 



●​ By submitting, you grant Boardroom Pulse the first publication rights. We will always 
credit you as the author.​
 

10. Ethics & Standards 

●​ Your submission should be fact-based and balanced.​
 

●​ Disclose any potential conflicts of interest (e.g., board roles, consulting work) at the end 
of the article.​
 

●​ Maintain confidentiality: do not share non-public or sensitive information about specific 
board deliberations, unless already public.​
 

Why Contribute to Boardroom Pulse? 

●​ Reach: Engage a highly targeted audience of board chairs, directors, and senior 
executives.​
 

●​ Thought leadership: Share your knowledge and influence governance conversations.​
 

●​ Impact: Help shape best practices on board effectiveness, risk oversight, and strategic 
governance.​
 

Thank you for considering contributing to Boardroom Pulse. If you have questions or would like 
to propose an article, please contact our editorial team at contact@boardroompulse.com. We 
look forward to collaborating with you. 
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